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Good Intentions 
911 Cell Phone  Bank and Brightstar  may have two di!erent methods but both are contributing to the greater good.

Safety for the Disadvantaged 
through Cell Phones

For many, owning a cell phone is 
!nancially impossible, even in the era of 
free handsets.  There are also those whose 
safety is constantly at risk by controlling 
abusers who keep them from owning a 
mobile phone. 

To help change that, in May of 2004, 
the 911 Cell Phone Bank was created.  
Their aim is to provide disadvantaged 
residents of communities, nationwide 
basic emergency communications. Since 
its inception, over 70,000 emergency cell 
phones have been distributed through 
victim services organizations and law 
enforcement agencies nationwide.

Through its partnership with the 911 
Cell Phone Bank, the National Sheri"s’ 
Association has been able to o"er no cost 
emergency cell phones. “The 911 Cell 
Phone Bank has been a great partner” says 
Ed Hutchison, a director at the National 
Association of Triads. “Having this 
resource available let’s law enforcement 
focus on serving the community.”

According to 911 Cell Phone Bank 
Director, James Mosieur, wireless 
retailers across the country have been 
very supportive of their e!orts. “When 
they hear what we are doing they want 
to know how they can help,” he says.

More than 900 law enforcement and 
community services organizations 
around the country have signed up to 
participate. Thanks to the help of these 
organizations, the 911 Cell Phone Bank is 
making the lives of many a little bit safer.

After delivering 
millions of handsets 
and accessories every 
year, Brightstar Corp. 
says they’ve learned a 
few things about why 
packaging works – or 
doesn’t. Which is why 
they created Brightstar’s 
Total Package 
division to deliver 
creative packaging 
and merchandising for manufacturers, 
operators, retailers and agents.
   
According to Brightstar EVP, Andrea 
Bradshaw,  (pictured) the trend in 
packaging is green. “Sustainability, 
recycling, reducing supply chain costs 
all have become extremely important 
to retailers and consumers alike.  Yet, 
prepaid and accessory packaging has 
been dominated by excessive and 
environmentally unfriendly materials.
“At Brightstar, we’ve introduced a new 

packaging concept that 
reduces plastic content 
by 60 percent and 
packaging volume by 30 
percent over traditional 
clamshell packages. 
The smaller packaging 
allows us to ship twice as 
many products using the 
same amount of truck 
space, resulting in lower 
transportation costs, 

fewer fuel emissions, and less required 
inventory space.”  Green packaging is also 
less susceptible to scratching, which keeps 
the product more presentable on the shelf.

“In accessory packaging,” says Bradshaw, 
“it’s all about trial. Consumers want to be 
able to touch the carry case before they 
buy it or plug in their handset to a charger 
adapter to ensure it will !t.”   To learn more 
call 877-7BRIGHT.

Brightstar’s Green Packaging for Phones & Accessories

Time for Another Revenue Source?
iGRIP Holds Fast to Promise of New Product Category for Dealers
by Sondra Sneed

E
ven the ever-popular revenue 
driver, Bluetooth, can’t fix 
a persistent problem for 
motorists and that is what 

to do with the phone, MP3 player, and 
navigation device when you’re in the 
car?  Cup holders are no longer available 
for drinks because they’ve become 
inadequate, overloaded receptacles.  
But a German manufacturer 
is prepared to change this 
problem, worldwide, and has 
been doing so since 1956. 

You may already be 
familiar with their high-
quality mounting systems 
without even knowing it 
because many OEM and 
carrier product packages 
include their mounts and 
holders.  In fact, they recently 
surpassed the mark of  150 million 
mounts made.

Herbert Richter (HR) is located 
in Pforzheim, Germany and makes the 
iGRIP-branded, custom car mounts 
and holding accessories of  high-density 
ABS plastic with suction mounts so 
strong you could practically scale a 
glass wall with them.  They are sturdy 
and nearly indestructible, which is why 
the manufacturer can afford a 5-year 
full replacement warranty on their 
products.  The range of  iGRIP universal 
and device-specific holders and mounts 
cover any need in GPS navigation, iPod, 
phone, or PDA with 20 holder styles to 
choose from.  

These holders along with their 
special mounts can be coupled 

together to create hundreds of  unique 
combinations.  Whether you need a 
suction cup mount for the windshield, a 
vent mount, or power port mount there 
is a workable solution from the iGRIP 
p r o d u c t line.  There’s 

even a 

mount that will attach to the metal part 
of  the headrest to hold an iPod so the 
kids can watch a movie in the back seat.

The now 50-year-old manufacturer 
is the largest in its category in the world 
and it has created the most innovative 
product line with an impressive list of  
OEMs who co-brand the products; 
Nokia, HTC, Sprint, Bell Canada, and 
AT&T are a few among them.  

The most 
interesting take 
away here, 
however, is the 
development of  
a new category 
for revenue.  An 

in-car holding solution doesn’t need to 
replace existing product in the store, but 
as an additional sale for all Bluetooth 
and GPS navigation users, it will soon 
be a necessity to keep devices within 
eye-level view and at arms reach.  

To illustrate this trend, Bell Canada 
is making a deal with its customers that 
they receive a free iGRIP holder and 
mount with the purchase of  a Bluetooth 

headset.  The combination is designed 
to keep the roads safe and comply 
with hands-free legislation.

HR, the manufacturer, has 
also made a deal with Wireless 
Dealer Magazine, which is that 

any qualified reseller, (dealers, 
distributors, and carriers), who call 

in to their US sales and marketing 
office (1-888-IGRIP21) can get a free 
sample to try.  They are so confident 

in this new product category, and in 
the quality of  their products, that they 
are making this offer to give buyers an 
opportunity to test these products for 
themselves.

For contact information in the US and 
dealer programs - www.igrip.us

With suction mounts so strong one could scale a glass wall with them...

Herbert Richter (HR), designs, engineers, 
and manufactures holders and mounts in 
Pforzheim, Germany, which is located inside 
the Stuttgart area and center of the European 
auto industry.  
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